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However complex your marketing 
challenge, when you bring together 
decades of global marketing 
experience to work for you, 
something special happens.

You get efficient, effective thinking 
from seasoned experts who know 
how to deliver results.

You get it all in one place.

You get The Definite Group.

Experience 
is everything
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PAID MEDIA & PAID SOCIAL

Joshua Hyatt
Paid Media Director
10 years’ experience

Jack McLaren
Digital Performance Director

10 years’ experience

STRATEGY & SEO

Michelle Viar
Managing Director
15 years’ experience

A. Chris Turner
Strategic & Operations Director

15 years’ experience

https://www.linkedin.com/in/joshua-hyatt-46896379/
https://www.linkedin.com/in/jack-mclaren-340a01a6/
https://www.linkedin.com/in/michelleviar/
https://www.linkedin.com/in/achristurner/
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LISTEN

We only ever recommend or take 
action when we’re armed with the 
right data, insight and / or direction.

So we carefully listen to you and the 
audiences you want to target. We 
analyse the data and then act on it 
in the most efficient, effective way.

We reach your customers where they 
live online with the messaging that 
resonates – and when they’re most 
likely to engage.

ANALYSE

ACTIVATE
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The perfect 
digital strategy 
will include 
these key 
elements. 

(And we do 
them all.)

● Research & Demographics

● SEO

● Content 

● Paid Media

● Online Listening

● Reporting
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Search Engine 
Optimisation (SEO)
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In fact, it has evolved into a highly 
sophisticated and interdependent 
process of assessment. One that 
encompasses multiple aspects of 
on- and off-page optimisation.

This is why we practice an ‘SEO 
first’ approach to digital success. 
Ensuring all the fundamentals 
are in place and are best 
positioned to help maximise the 
effectiveness of your brand, 
presence, and paid efforts. 

Search engine 
optimisation 
could be your 
most important 
investment 
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From market and industry research, to keyword strategy through 
marketing impact reporting, SEO is increasingly valuable across all 
marketing channels, care of the organic demographic data and insights.
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An SEO-first approach
We always begin with this approach to website maintenance, 
content marketing, and planning. 

Organic search is a key resource for digital insights. With 
SEO-first, we can gain insights based on user intentions as it 
relates to the brand and your messaging. We gather details on 
users, what they search for, and why they are searching. All of 
which 
helps to inform our marketing efforts and content 
recommendations.

We begin with a full SEO audit that provides a SWOT analysis 
of the website and digital environment around the website.
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SEO informing maintenance
As users search, Google collects data and passes 
some of it to us through Google Search Console. 
When attached to paid media (Google Ads), our 
Google Partner status allows us to combine insights 
from your website’s indexing on Google and 
competitive insights from Google’s paid data. 

This helps direct monthly updates to the website, 
allowing us to keep it up-to-date in best practices 
while also informing recommendations for 
content, website tactics, and technology. 
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SEO informing maintenance
Maintenance tactics informed by SEO:

■ Mobile optimizations and opportunities
■ Server, website, and technical verifications / 

updates
■ Coding updates and additional snippets
■ Aligning backups with crawls

Maintenance efforts included with SEO efforts:

■ Monthly reporting
■ Page / content upload and optimizations
■ Image SEO
■ 404 / Redirect Management (301-308) 
■ Error monitoring
■ Page Experience (Core Web Vitals) 
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SEM & 
Paid Social
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Focusing on 
the holistic 
search engine 
performance of 
your site or 
brand is the 
only way to win

SEM is highly effective when 
marketing to people already 
searching a specific topic. Or, in 
the case of display advertising, 
when selling a product or 
increasing brand awareness.

Paid social is most effective when 
seeking engagement along with 
thought or action conversions, and 
is by far the best value for money. 
And when used with SEM and SEO, 
the benefits and results multiply.
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Strategies Based On Effectiveness

When it comes to paid media, 
effectiveness is all that matters. We 
build strategies designed to fulfil both 
short term sales objectives as well as 
long term branding goals.

For every industry there is a sweet spot 
in balancing paid media efforts.. 
Generally we find that a 60:40 split in 
favour of branded activity is the best 
way to drive growth in a category.

The marketing mix we use to fulfil these 
goals is varied and tailored to each 
individual client.
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Understanding 
how your 
customers 
search online is 
essential if you 
want to meet 
their unmet 
needs

SEM is highly effective when 
marketing to people already 
searching a specific topic. When 
people search online, they give you 
an unmatched insight into their 
intentions. Paid Search allows you to 
immediately tap into that demand.

Paid social is most effective when 
seeking engagement along with 
thought or action conversions, and 
is by far the best value for money. 
And when used with SEM, the 
benefits and results multiply.
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Paid Search Key Principles

Every day, Google processes over 3.5 billion searches. Search engines have become the 
go-to place for problem solving, discovery and curiosity.

We have seen the world of paid search evolve for the last 10 years and understand 
exactly which tactics to use in order to achieve our clients goals. We blend together a 
mix of the below campaign types for a best in class approach;

Keywords Dynamic 
Search

Performance 
Max Discovery

The most prescriptive 
campaign type we have, 
designed to match ads 
directly to search queries.

A dynamic campaign that 
uses crawled website 
information to match 
content to search queries 
in real time..

Google’s latest 
innovation. A 
comprehensive and all 
encompassing campaign 
type that drives growth 
and scale..

The primary campaign for 
finding new customers to 
reach. Find people when 
they are in the market for 
your services.
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Paid Social For The Complete Funnel

HEARTS

MINDS

ACTIONS

High impact formats designed to generate brand and product awareness. Heavy 
use of engaging video to create mental availability

Drive continued engagement with a focus on tangible features, 
outcomes and benefits. Carousel and collection formats 
encourage interaction with owned assets and websites

Conversion focused campaigns that instigate 
key actions and engagements

Social Media platforms are a perfect place to engage with your audience. The evolution of social in recent 
years has created an environment where users are equally happy discovering, learning and even buying with 
little friction. Social offers a unique way to connect with people at any stage of the traditional funnel.
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What is 
P.A.I.R.  ?

P.A.I.R. ™ stands for Precision Audience Identification
and Resonance and is the proprietary methodology employed by TDG 
for ensuring the most effective and efficient audience targeting 
available.  

Following an in-depth discovery process to help us to understand client 
goals and objectives, we combine past performance traits with data and 
insights from our suite of advanced tools - along with human 
intelligence - to generate the ideal target audience or audiences.

Every audience is then scored based on a predictive index of 
performance. For each audience, we then work collaboratively with our 
client to create the ideal plan of action and budget specific to each 
audience.

All campaigns are then P.A.I.R. scored based on their performance with 
the highest scoring/performing audiences used for future audience 
modelling and iterations.

™
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Persona & Audience 
Identification
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Keyword research, online 
listening, competitor and 
landscape analysis, target 
audience identification, and persona 
construction are 
the backbone of our work. 

And the key to your success. 

Our detailed research informs 
everything from the channels 
and distribution of spend to 
the content we create and serve.

Data-backed 
strategy informs 
every decision 
we make
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Research that combines 
any number of data 
points informs our 
strategy, defines our 
tactics and helps 
determine how we 
measure success.

From conversation 
insights to shape 
messaging, to 
demographics and 
personas to hone 
targeting, we make 
use of multiple tools to 
ensure we are as effective 
and efficient as possible.
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CASE STUDY

Global 
luxury 
retailer

A hugely successful global luxury 
retailer needed to entirely overhaul 
their paid social activity.

So we looked at those who engaged 
with the brand on social media vs. 
those who actually purchased  
(‘browsers vs. buyers’).

We then took the ‘buyer’ audience 
and split it into six distinct personas 
based on online habits, shopping 
preferences, brands purchased, 
and brand affinity.

We constructed highly detailed 
personas for targeting, including 
brands carried by the client as well as 
affinity brands, day of week and time 
of day the audience is available online 
in a ‘browsing’ setting, and more.

THE 
BRIEF

THE 
WORK
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CASE STUDY

Global 
luxury 
retailer

Audience research
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CASE STUDY

Global 
luxury 
retailer

Working on the creative brief, 
persona research and 
campaign implementation 
enables TDG to deliver 
excellent results.

79% increase in AOV and 6.5x 
ROAS across paid social across 
all key markets.

THE 
RESULTS
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CASE STUDY

Global 
commercial 
bank

THE 
BRIEF

THE 
WORK

A large multinational bank wanted 
to identify the ideal B2B sectors to 
target across 16 countries. Crucially, 
the data needed to be actionable, 
and supported by journey, content 
and messaging recommendations.

Using a suite of research and data 
tools, we compiled the top sectors 
by country, and constructed highly 
detailed personas for each sector.

Using this data, we created a 
detailed strategy to target each 
persona both online and offline.

We are now creating the ideal 
customer journey and content 
plan for these prospective 
new customers.
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CASE STUDY

Global 
commercial 
bank

Audience research and personas
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CASE STUDY

Global 
commercial 
bank Journey, messaging and content recommendations
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CASE STUDY

Mobile 
payment 
app

To launch a new, low fee payment 
app in the UK with as much digital 
impact as possible.

By defining the essential benefit of 
the app we created a characterful 
ToV, bold colour palette, 
photographic assets with real 
customers, and ad assets for 
multiple channels. To succeed fast, 
we strategically chose highly 
defined markets and designed our 
channel strategy to be tailored to 
each one of those sectors.

In Q1 of launch, we delivered 34m 
impressions and 2,200 registered 
customers for just £168,495 media 
spend. In Q2, we focussed on 
efficiency, dramatically decreasing 
the cost per acquisition by 
leveraging the latest Google & Meta 
App products.

THE 
BRIEF

THE 
WORK

THE 
RESULTS
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CASE STUDY

Mobile 
payment 
app Creative assets
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Michael Stebbins
Senior Manager, 
Communications

From backend website SEO optimizations to 
managing the vagaries of an ever-changing 
social media landscape, Thoroughbrand has 
been there to guide us, help us, and fix things 
we didn’t even think needed fixing. 

I don’t know what we would have done 
without their knowledge, expertise, research, 
and their honest, plain-spoken common 
sense recommendations.

“
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I’ve worked with Thoroughbrand and TDG on a 
number of digital and media research projects 
and have always been impressed with their 
methodical process and how they took the 
time to immerse themselves in our 
organisation to understand our needs, goals 
and vision. 

With every deliverable they ensured that we 
had tangible and clear insights that aligned 
with our company goals and customer needs. 
I would highly recommend them to any 
prospective client.

Mark Davies
Senior Director, Head of Digital 
and Multi Channel Marketing 

“
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Next steps. ● Please review this deck and, if 
possible, come back with 
answers to our questions

● Then, if you feel you would like 
a further discussion, we will 
arrange another call (or 
meeting in person)

● Once we have all the required 
information, we’ll create a scope 
of work, outlining what we’ll do 
to achieve your objectives


